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Communicate. 



 

 
 
 
 
 
 
 
 
 
 
 
Disseminate. 
Traditional Dissemination Activities for Academia 
• Publication in scientific journals 
• Presentations/posters at academic conferences 
• Some possible media coverage 
• Typically planned for after research is completed 
Non-academic Dissemination 
• Briefs 
• Reports  
• Videos 
• Social Media 
• Action Plans 
• Community Forum/Events 
• Newsletters 
• Maps/Graphics/Infographics 






The Role of News Media 
• Oftentimes, the media plays the role of the intermediary 
between you and the audiences you’re interested in reaching 
• Findings and products considered “newsworthy” or “media 
friendly” will garner the most attention 
– Timeliness 
– Proximity 
– Significance/scale 
– Conflict/controversy 
– Relevance 
– Human interest 
The Local Angle 
• Arguably, action is taken more easily at the local level 
• With this project in particular, part of the heft of the visual is 
seeing such large differences across such small distances 
• In order to maximize local relevance, we: 
– Involved local stakeholders (mapping decisions, op-eds) 
– Created locality-specific media packages 
– Connected with other local initiatives (op-eds) 



Participate! 
You have 11 points to spend. 

